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LOOKING BACK ON 2004:  
A MESSAGE FROM THOMAS KIRK,  
PRESIDENT & CEO OF Us TOO INTERNATIONAL 
 
As President and CEO of Us TOO International, I am pleased to present Us TOO’s
report.  
 
I view 2004 as a year of transition and growth for Us TOO International. I was proud to
position of President and CEO in November 2004, following former President and CEO
whom I want to thank for his tireless efforts on behalf of the organization. 
 
I also want to thank Lew Musgrove, who wrapped up his third term as Chairman of 
International Board of Directors at the end of 2004. Lew will continue to serve as an act
Regional Director and member of the Advocacy Committee, and I look forward to w
Lew in 2005. 
 
A special thanks also goes to the many other dedicated volunteers whose hard work 
commitment to Us TOO International helped us to have a productive 2004. 
 
Major milestones during 2004 included: 
 

• NexCura gifting Prostate Pointers to Us TOO, providing assurance that these vir
and education services continue in the years to come 

 

• The CDC-funded Minority and Underserved Populations Prostate Cancer Aw
Early Detection Program successfully completing its first year in the fall of 200
new volunteers, reaching 10,000 people in underserved communities and expa
pilot site locations including Washington, D.C. in its second year of operation 

 

• Us TOO publishing and distributing to chapters a new educational brochure, 
Need to Know for Better Bone Health” 

 

• Results from the 2003 Us TOO/NexCura cancer patient satisfaction survey bein
at the American Society of Therapeutic Radiology and Oncology’s 46th Annual M

 

• The Circles of Love: Families and Companions Program moving from co
implementation upon receiving its initial financial support 

 

• A new 2004-2007 Strategic Plan being developed by the Board of Directors.  
 
As Us TOO proudly celebrates its 15th anniversary in 2005, I look forward to working 
our new Chairman of the Board, Jim Kiefert, our many volunteers, and our dedicated 
educate and provide support to prostate cancer patients, their companions and families.  
 
Sincerely,  
Thomas Kirk,  
Us TOO President & Chief Executive Officer 
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A CONVERSATION WITH LEW MUSGROVE,  
Us TOO INTERNATIONAL  
2004 CHAIRMAN OF THE BOARD 
 
Us TOO talked to Lew Musgrove, Us TOO 2004 Chairman of the Board, about:  

• the highlights of 2004 

• his involvement with the organization  

• his hopes for the future of Us TOO International.  

Lew was on the Us TOO Board of Directors for six years and served as Board Chair for th
He is a 13-year prostate cancer survivor and lives in Las Vegas with his wife, Sue Ann.  

 
Us TOO: Why did you become involved with Us TOO? 

Lew Musgrove: The urologist who operated on me 11 years ago asked me to start an
chapter in Las Vegas. I felt like I owed my urologist and our Heavenly Father a whol
started a chapter 11 years ago. Today, we get about 50-80 people at a typical meeting. 
 
Us TOO : What was the most rewarding part of being Us TOO Chairman of the Board in 

Lew: Finding a new head of Us TOO. We are a survivor-oriented chapter-based organiz
to run an organization like ours, you need the right individual. 

 
Us TOO : What were some of Us TOO’s achievements in 2004? 

Lew: We were able to work together with various other prostate organizations for the g
people we serve. Also, we’ve grown the number of Us TOO chapters, and have better acco
from those chapters. 
 
Us TOO: Describe your current involvement with Us TOO and with the prostate cancer 
movement. 

Lew: I still go to chapter meetings, and I’m a Regional Director for Us TOO. I am involve
California Prostate Cancer Coalition, and sit on the Board of the National Prosta
Coalition. I am also active with the Southwest Oncology Group in San Antonio, a group 
select trial of 40,000 men who are taking Vitamin E and Selenium. 
 
Us TOO: Why is it important for you to be involved in these organizations? 

Lew: When you can help somebody, it makes it worthwhile. I average about six telepho
month from men who have been diagnosed with prostate cancer; the American Canc
refers calls to me. Though I can’t give advice to men because I’m not a doctor, I ask 
questions and share my own experience with them. I also refer them to the Us TOO websit
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Lew Musgrove, 
on Us TOO 

 
 
 

“(In 2004)…we 
were able to work 

together with 
various other 

prostate 
organizations 

for the good of the 
people we serve.” 

 
 
 

“When you can 
help somebody, it 

makes it 
worthwhile.” 

 
 
 

“Though I can’t 
give advice to men 
because I’m not a 

Us TOO: Why do you think that Us TOO is such an important organization 
for men and their families? 
Lew: Anyone who is a prostate cancer survivor needs a support group. No 
man needs to walk that path of survival alone. It’s hard enough to find out 
you have cancer, and it’s important to know there is hope and solutions. 
 
 
Us TOO: What are your feelings about the future of Us TOO and what it 
needs to accomplish? 

Lew: As the largest prostate cancer support organization in the world, we 
need to make a statement to men that they need to establish in their 40s a 
personal baseline PSA, and that the change in that number is more 
important then the number itself. We also need to get physicians to 
understand that concept. 
 
 
Us TOO wants to thank Lew Musgrove, 2004 Chairman of the Board 
of Directors for his invaluable leadership and support of Us TOO 
International’s mission of having a positive impact upon the quality of 
life of men with prostate cancer through education, support and 
advocacy. Us TOO appreciates all of Lew’s hard work and dedication 
on behalf of the organization. 
 
 
 
 

"I have been involved with US TOO 

chapters at Walter Reed Army Med

meetings in early 1992 when Senato

chapter meeting and brought along

Senators & Us TOO survivors invited

meeting that I will never forget. Ove

involved with Us TOO survivors and 

Ju
 Division of U
doctor, I ask them  
questions and 
share my own 

experience with 
them.” 

 
 
 

“No man needs to 
walk that path of 

survival alone. It’s 
hard enough to find 
out you have cancer, 
and it’s important to 
know there is hope 

and solutions.” 
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CHAPTER NEWS 
 
Us TOO has 325 chapters in 44 states in the United States and in 10 countries throughout the world. 
They function as independent chapters, forming a network under their parent group, Us TOO 
International, Inc. and committing to the Us TOO Mission:  

"Communicate Timely, Personalized and 
Reliable Information Enabling Informed 

Choices Regarding Detection and 
Treatment of Prostate Cancer." 

Each chapter holds regular meetings for men living with prostate cancer, as well as the families of 
prostate cancer patients. The meetings are free and open to all men, their friends, families and 
healthcare professionals who are interested in prostate cancer support and education. They provide 
unbiased information from experts in areas related to prostate cancer, including surgery, radiation, 
medications, nutrition and psychological issues. 
 
By accessing the Us TOO website, or by calling Us TOO headquarters, men, their families and 
healthcare professionals can obtain information about meeting times and places. 
 
Us TOO chapters were involved in a variety of activities in 2004. These activities were highlighted 
in the monthly Us TOO International Chapter Leader Newsletters, but here are some 2004 
highlights of the collaboration between the chapters and the central office: 
 
 

• A national calendar of events was created, detailing chapter 
programs and activities taking place throughout the year. The 
calendar is listed on the Us TOO website. 

• A chapter survey was conducted to analyze chapter needs for 2005 
planning. 

• Chapter websites have been developed offering meeting topics and 
local resources. 

• Chapters share ‘best practices’ information, as well as information 
about local events, such as awareness marches, health symposiums, 
fundraising events, collaborative efforts with local church groups 
and hospitals, such as screening and state advocacy. 

• Chapter locations booklets with current chapter information were 
developed and distributed with support of Bayer Healthcare. 

• The second annual meeting of the volunteers serving as State 
Coordinators/Regional Directors, sponsored by Novartis Oncology, 
took place in Chicago during October 2004. 

• A special thank you goes out to Les Winick for volunteering his time 
as the Chapter Leader Newsletter editor. 
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"I have learned men with 
prostate cancer will live 
longer and happier when 

they and their families 
are involved in the Us 

TOO chapters. Survivors 
and their companions 
receive, at no cost to 
them, EDUCATION, 

SUPPORT AND 
MONTHLY 

PUBLICATIONS. My 
role as a Regional 

Director is to understand 
the importance of 

following the 
requirements of Us 

TOO's policies, 
supporting the needs of 

the men and women 
facilitating the Chapters, 

who are making it 
happen and saving lives 

in their towns and cities." 
- Roland C. Young, 
Regional Director, 

South Carolina and Florida 



CHAPTER PROFILES AND SUCESSES: 
HANDS-ON SUPPORT, HANDS-ON HOPE 
 
Us TOO Greater Quad Cities Prostate Cancer Support Group, Moline, Illinois 
Facilitator: Bill Palos 

• The chapter conducted numerous health fairs in the community. Two particularly large 
health fairs where held at the Rock Island Arsenal (over 1,200 participants) and one at the 
John Deere Harvester Division (over 800 participants.) 

 

• Facilitator, Bill Palos, made presentations to local organizations, such as men’s & women’s 
organizations, Rotary, etc. Bill contacts and talks with over 2,000 men and women each year 
regarding the need for early detection of prostate cancer. 

 

• The Moline chapter was able to join an already-established organization, the Quad Cities 
Marathon, to make the event a prostate cancer education and awareness event.  The funds 
from the event are maintained locally for distribution to organizations to further prostate 
cancer education and awareness in the region. The local chapter collected over $16,000 to be 
distributed to organizations for conducting prostate cancer awareness efforts. 

 

• The group established the blue auto magnet, "Know Your PSA," which is 
now available nationally. 

 
 
 
 
 
 
 
 
 
 
 

 

 Blue aut
by the Q

now a

Us TOO Hackensack University Medical Center 
Co-chair, Joe Cavalli 

• The Hackensack chapter started to reach out to the community to increase awaren
inform the under-insured or those without insurance where they can get free to
screenings. To accomplish this, the chapter established relationships with the Berg
Department of Health's CEED (Cancer Education and Early Detection) Coal
American Cancer Society Multi-Cultural Task Force for Bergen and Passaic Cou
the Bergen County Partnership for Community Health.  

 

• Through these groups, our support group made a presentation at the First Bergen C
Hispanic Health Fair, participated at a Health Fair sponsored by the Target Store in
Hackensack, as well as a Health Fair sponsored by Gilda's House of Hackensack.  

 

• Additionally, the group participated in the planning and execution of the week-long
screening program run by Hackensack University Medical Center during the week 
Father's Day. 
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Us TOO is involved in advocacy as never before!  Chapter members now must 
do their part to enhance the national effort.  We cannot rely on others to speak
for us, the prostate cancer survivors. We need to mobilize the entire Us TOO 

community in order to obtain the resources necessary to win the battle against
prostate cancer.  Us TOO has assumed the lead to get our story to the public 

and acquire funding sources. 
-Vin McDonald 

Us TOO Advocacy Volunteer 
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PATIENT FOCUS, PATIENT SUPPORT  
BY THE NUMBERS  
 

 

“Sometimes men don’t know 

where to begin, so I’ll ask them 

questions, like ‘what’s your 

PSA? Gleason grade? Staging?

Age?’ Then they usually start to 

open up with their questions.” 
  

“I think the thing most callers 

are grateful for is that they are 

taking with a live person,

someone who will listen to them 

and is sympathetic to their 

problems. I always know that I 

have been successful with a 

caller when, as they hang up, 

they ask God to bless me for the 

work I do. That one thought 

makes my whole day.” 

 - Jackie Konieczka
Us TOO Patient Support 

Representative

PROSTATE CANCER SUPPORT HOTLINE   
In 2004, Us TOO received 3,556 calls to the prostate cancer support 
line. Those who called had a variety of questions and concerns, such as:  

• newly diagnosed  

• experiencing recurrence  

• experiencing intimacy issues  

• someone who simply needed to be heard 

• patients and partners experiencing issues with impotency 

• Commonly asked questions include: Do all men have the same 
side effects after treatment? What are the chances that I will be 
lucky and not have those side effects? 

 
With calm, clear information and care, Us TOO volunteers and the 
patient support representative put their mind at ease and direct them to 
someone who could provide information and emotional support.  
 
These are just a few of the grateful responses from callers:   

• “I learned more from you than from my doctor.” 

• “You took more time to answer my questions than my doctor.” 

• “May I call back again with more questions?”  
 

 
 
RESOURCE KIT FOR MAKING PROSTATE CANCER DECISIONS 
In 2004, Us TOO distributed 699 informational kits to chapters and individuals, called Resource 
Kits For Making Prostate Cancer Decisions. This kit is a collection of quality and reliable 
information sources designed to help newly diagnosed men and their loved ones navigate the 
complex decision making process. 
 
 
 
 
 
 
 
Contents of the Resource Kits For Making Prostate Cancer Decisions, available at www.ustoo.org or by calling (800) 80-UsTOO. 
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http://www.ustoo.org/


MINORITY AND UNDERSERVED POPULATIONS  
PROSTATE CANCER AWARENESS PROGRAM 
 

Since its early years, Us TOO has had a desire to reach those at 
high risk and in underserved populations. During 2003, Us 

t
D
A
 

U
c
i

 
T

TOO was fortunate to be awarded a cooperative agreement 
grant from the Federal Centers for Disease Control and 
Prevention (CDC) which enabled Us TOO to dramatically 
move forward in implementing program services for men at 
risk. The program is an integral part of CDC’s National 
Strategies for the Prevention, Early Detection or Survivorship 
of Cancer In Underserved Populations Initiative.  

In 2004, the first pilot site locations included:  
• Louisiana 

• Texas  

• Mississippi  

• West Virginia  

These were selected to target states with the highest incidence of mortality rates in the country. By 
he end of the year, plans were in place to expand to 14 pilot site locations, adding Maryland, the 
istrict of Columbia, Alabama, North Carolina, South Carolina, Georgia, Virginia, South Dakota, 
rizona and Illinois. 

s TOO is striving to reduce the high mortality rate among minorities, and in underserved 
ommunities experiencing high incidence of prostate cancer. This outreach program is designed to 
ncrease awareness about prostate cancer in: 

• African-American men 

• Men who live in medically underserved regions of the US, including rural areas, as well as 
uninsured Americans 

• Hispanic and other Spanish-speaking men 

• Men in states with the greatest prostate cancer incidence rates per 100,000 populations 

• Native Americans & Alaskan Natives. 

he program’s major accomplishments for the first program year include: 

• Distributed more than 145,000 pieces of prostate cancer awareness material to selected 
populations to educate them on the risks associated with prostate cancer 

• Produced "educational encounters" with 10,891 people  

• Developed new culturally sensitive Native American printed material 

• Developed relationships with 70 new organization partners. 
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Us TOO EXPANDS ONLINE VIRTUAL SERVICES  
WITH PROSTATE POINTERS 
 
In April 2004, Seattle-based NexCura, Inc., a healthcare education and information company for 
patients, caregivers and providers, donated its Prostate Pointers web resource to Us TOO 
International. 
 
Prostate Pointers features 13 focused and moderated mailing lists on a variety of prostate cancer- 
related topics, and a collection of papers, reports and indices from other sites which contain 
information about the diagnosis and treatment of prostate cancer. 
 
The popular Patient to Physician (P2P) resource on the website is a mailing list whereby patients 
can post their specific clinical questions with accompanying medical histories to physicians 
specializing in the field of prostate cancer. The physicians then respond with comments and 
information that the patients can take back and discuss with their own primary care physicians.  

Other valuable resources include:  

T

 

• The Circle, which provides a place for wives, families, friends, 
and significant others to share, cope and gain strength from each 
other  

• treatment option-oriented lists such as RP (radical prostatectomy)  
• SeedPods (brachytherapy)  
• IceBalls (cryosurbery)  
• HaH, which focuses on humor and healing.  

 
 
 

he Circle: One of 13 Prostate Pointers 
moderated mailing lists. 

Us TOO BETTER BONE HEALTH INITIATIVE 
 

 

In 2004, Us TOO International launched a Bone Health Initiative, 
including design and completion of a new bone health brochure 
entitled, “What You Need to Know for Better Bone Health" with 
the support of Novartis Oncology. The brochure discusses the 
following topics, and can be requested from the office or found on the 
Us TOO website: 

• The connection between prostate cancer and bone health 
• The importance of maintaining bone strength 
• What men can do to maintain healthy bones as they  manage 

their prostate cancer 
• How bone loss is treated and risk factors for bone loss 
• Bone metastasis and advancing prostate cancer. 

In 2004, planning and design was put in place for an international 
educational conference call on the topic of Bone Integrity, featuring a 
medical expert and two patient advocates. This program took place in 
January 2005. This initiative continues into 2005 based on planning 
and infrastructure put in place in 2004.  
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CIRCLES OF LOVE PROGRAM 
RECEIVES FIRST SUPPORT 
 

Us TOO’s Circle of Love program, an education and support program for 
companions and families of prostate cancer patients, received its first funding in 
2004, an unrestricted educational grant from Abbott Oncology. 
 
The Circles of Love program is a resource and support program designed with 
companions and family members in mind. The purpose of the program is to 
acknowledge, empower and support companions, partners, spouses and family 
members of men with prostate cancer.  
 
The Circles of Love program provides tools to deal with the following issues: 

• The diagnosis of prostate cancer: How do companions and family membe
diagnosis and an overload of information? 

• The treatment of prostate cancer: What is the role of companions and fami
treatment decisions and in their loved one’s course of treatment? 

• Living with prostate cancer: How do companions and family members 
uncertainty and interruption in his or her life? 

• Recovery: How do patients, companions and family members return to “
prostate cancer? 

• Advanced disease: How do patients, companions and family members m
about palliative and hospice care? How do you make peace with the potenti

 
 
NEW 2004-2007 STRATEGIC PLAN 
 

The Us TOO Board of Directors met in mid-2004 and developed a “Strategic Plan
Board examined progress to date, gathered the diverse views of Us TOO Boar
stakeholders, recommitted to the mission, formulated a clear organizational purpos
set of 2007 goals, with specific strategic actions to achieve these goals.  
 
The Us TOO Board of Directors then formulated the following “definition of 
achieved by the organization by 2007: 

• Us TOO is “The” nationally recognized Prostate Cancer organization
education, awareness and advocacy 

• Highly effective and active Us TOO Chapters are growing in all 50 sta
Chapters in other major population centers in the world 

• Us TOO produces and effectively distributes 100% more patient education
use by Chapters. 

• Us TOO is accepted by the medical community, and support is eviden
Medical Advisors. 

• Diverse and stable financial resources are ample to fully fund programs and
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Us TOO STUDY EXPLORES RELATIONSHIP BETWEEN INCOME & 
PROSTATECANCER PATIENTS’ TREATMENT OPTIONS, SATISFACTION 

  

 
that offers patients, caregivers and providers decision option tools through the NexProfilerTM 

Treatment Option Tool for Prostate Cancer. 
 
Highlighted results of the study were reported on October 5, 2004 at the American Society for 
Therapeutic Radiology and Oncology’s 46th annual meeting in Atlanta, showing that patients with 
higher incomes felt better informed about the disease, were more likely to seek a second opinion and 
were generally happier with their treatment decision. According to the survey, 95 percent of patients 
who earned $120,000 or more said they felt informed about prostate cancer in general compared to 
69 percent of patients earning less than $20,000 per year.  
 
Furthermore, survey results reported that prior to treatment, 79 percent of patients in the highest 
income bracket sought a second opinion versus 47 percent in the lowest income range. After 
treatment, 92 percent of patients making $120,000 or more said they would make the same treatment 
decision again, compared to 77 percent in the $20,000 or less range.  
 
 
THE OUTDOOR CHANNEL PROMOTES PROSTATE CANCER AWARENESS 

 
In early 2004, The Outdoor Channel, an Us TOO supporting partner, 
highlighted Us TOO International and prostate cancer awareness 
information in their First Quarter Program Guide. They featured a story 
 

There has been minimal research done on 
the treatment decision-making process and 
informational needs of prostate cancer 
patients and their loved ones. As a result, 
in September, 2003, Us TOO collaborated 
with NexCura, Inc. to conduct an online 
survey of 4,587 prostate cancer patients 
and their companions and family members 
about their experiences from diagnosis to 
outcomes and how those experiences 
might be improved. NexCura is a health 
care education and information company 
entitled “Hunt of a Lifetime,” describing prostate cancer patient Howard 
Sheridan’s experiences with the disease when he was diagnosed at age 45.  
Sheridan is an avid outdoorsman, and served as the Us TOO/Outdoor 
Channel prostate cancer spokesperson during 2004.  
 
An informational article “Q+A About Prostate Health” also appeared in the 
program guide, and both stories appear on The Outdoor Channel web site at 
www.outdoorchannel.com. The Outdoor Channel is a national television 
network featuring hunting, fishing, shooting and other programming 
appealing to traditional sportsmen of all ages, with a focus on activities that 
the entire family can enjoy in the great outdoors. 
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Us TOO BENEFIT AT TWIN CITIES’  
PREVIEW PERFORMANCE OF “ANYTOWN” 
 
In August, 2004, Minneapolis was the site of a national preview performance of ANYTOWN: 
Stories of America, and a benefit reception for Us TOO International. The show was created by 
prostate cancer survivor Danial Shapiro and his wife Joanie Smith, founders of Shapiro & Smith 
Dance Company, and features the music of Bruce Springsteen, his wife, Patti Scialfa, and E-Streeter 
Legend, Soozie Tyrell. 
 
“ANYTOWN marks not only the most exciting collaboration of our careers, but also celebrates 
survival on a very personal level,” says Joanie. “Getting out of bed and going back into the studio 
has given extra purpose to our waking moments and shown us that our strength as artists has helped 
us in this fight for our lives.”  
 
Danial says, “At the heart of ANYTOWN is the importance of family—the actual family you are 
born into and the family you create. Dancing to Soozie, Bruce and Patti’s music makes this project 
the thrill of a lifetime.” 
 
The event celebrated the start of “PSA in the U.S.A.,” an awareness program designed to highlight 
the importance for all men to seek early detection for prostate cancer via simple PSA blood testing. 
The benefit supporting Us TOO International immediately followed the show and featured 
educational materials, free PSA screening and one-of-a-kind items for auction, such as show posters 
signed by the artists, dinners, gift certificates and many other special items. The reception was 
sponsored by American Medical Systems. 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

L to R: Kelly Drummond Cawthon – Shapiro & Smith Dance 
company rehearsal director and performer; Danial Shapiro, Co-
Founder, Shapiro & Smith Dance, co-creator of “ANYTOWN: 
Stories of America,” Matt Monarski, event sponsor, Sr. Global 
Product Manager, Male Continence, American Medical Systems; 
Joanie Smith, Co-Founder, Shapiro & Smith Dance, co-creator of 
“ANYTOWN: Stories of America;” Greg Coloian, event sponsor, 
Global Marketing & Communications Manager, Men’s Health, 
American Medical Systems; Pamela Barrett, Director of 
Development, Us TOO International. 
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Us TOO CORPORATE SPONSORS 
 
Us TOO would like to extend a heartfelt thank you to the following organizations for their 
generosity and support. Corporate Sponsors of Grant and In-Kind Funding: 

Abbott Laboratories 

American Medical 
Systems 

AstraZeneca 

Bayer Healthcare 

 

 

Centers for Disease 
Control and Prevention 

Dendreon 

Genentech 

Nexcura 

Novartis 

 

Sanofi-Synthelabo Inc. 

TAP Pharmaceutical 
Products Inc. 

Supporting Partner: 
  The Outdoor Channel 

 

2004 Us TOO INTERNATIONAL BOARD OF DIRECTORS 
 

Lew Musgrove, Chairman, Las Vegas, Nevada 

Russ Gould, Vice Chairman, Des Plains, Illinois 

Jo Ann Hardy, Secretary, Detroit, Michigan 

James Kiefert, EdD, Treasurer, Olympia, Washington 

Gregory Bielawski, Carol Stream, Illinois 

Robert Fidoten, PhD, Pittsburgh, Pennsylvania 

Tom Hiatt, Hilton, New York 

Robert Hustead, MD, Wichita, Kansas 

Don Lynam, PhD, Lexington, Kentucky 

Danny Parker, PhD, Clarksville, Georgia 

Harry Pinchot, Oxnard, California 

Joe Piper, Houston, Texas 

Jamal Rasheed, Desoto, Texas 

Sharon Saquella, RN, Stevensville, Maryland 

Charles Selden, Montclair, New Jersey 

Directors Emeritus: 
John De Boer, Founder, Elmhurst, Illinois 

Ronald Fabrick, DDS, Mount Prospect, Illinois 

Edward Kaps, Founder, Fountain Hills, Arizona 

- 12 -



2004 Us TOO STAFF 
 
Us TOO wants to recognize and thank President and CEO John A. Page, for his four and one-half 
years of hard work on behalf of Us TOO International. John left Us TOO in October 2004, and was 
instrumental in bringing about a widespread awareness of Us TOO and its objectives, as well as 
enhancing Us TOO’s ability to better serve men with prostate cancer, their families and men at risk. 
He worked tirelessly on behalf of Us TOO, and left a lasting, positive impression upon the 
organization. 
 
Staff: 
Thomas Kirk, President and CEO 

Jackie Konieczka, Office Assistant 

Pamela Barrett, Director of Development 

Karen Bacher, Program Director 

Craig Kurey, Director of Technology 

 

Consultants: 
Mary Beth Micucci, Chapter Coordinator 

Gene Wheeler, Minority and Underserved Program Director 

Elizabeth Cabalka, Project Coordinator 

 
Us TOO VOLUNTEERS 
 

Us TOO is an organization built by prostate cancer patients to serve and support prostate cancer 
patients and their families. Its programs and services are developed and implemented by volunteers.  
 
Us TOO wants to thank all of its many volunteers who worked tirelessly to promote a better 
understanding of prostate cancer through various Us TOO activities in 2004. Their dedication and 
support are vitally important to Us TOO International, and Us TOO appreciates their ongoing 
commitment and hard work. 
 
Us TOO volunteers work in a variety of areas including:  

• outreach and awareness  
• advocacy  
• patient support 
• fundraising  
• clerical assistance 
• national leadership positions. 

Two groups deserve special mention, the State Coordinators, now called Regional Directors who 
volunteer to help support the support group and chapter volunteer leaders with advice and 
information, and the physicians who volunteer their time and advice as Us TOO Medical Advisors. 
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2004 STATE COORDINATORS/REGIONAL DIRECTORS 
 
Alabama   Bill Moon 
Arizona  Rex Zeiger 
California   Harry Pinchot 
Florida   Bill Schroeder 
Georgia   Bob Graves 
Hawaii   Phil Olsen 
Illinois/Iowa   Bill Palos 
Illinois   Robert Johnson 
Kentucky  Don Stern 
Louisiana  Jim Raby 
Maryland/DC  Fred Gersh 
Massachusetts  Bill Whitmore 

Minnesota      Jim Brown 
Mississippi   Robert Teague 
Nevada   Lew Musgrove 
North Carolina  Hugh Carr 
North Dakota   David Kundson 
Pennsylvania   Jerry Bortman 
South Carolina  Roland Young 
Tennessee  Bill Finnell 
Texas    Denny Thomson 
Washington   Felip Sanchiez 
West Virginia   Gordon Palmer 
Wisconsin   Bill Eickelberg 

 
 
2004 MEDICAL ADVISORS*  
 
David Bostwick, MD, Bostwick Lab 
William Catalona, MD, Northwestern University 
Gerald Chodak, MD, Founding Us TOO Medical Advisor, University of Chicago 
Donald Coffey, MD, Johns Hopkins University 
E. David Crawford, MD, University of Colorado 
Frank Critz, MD, Radiotherapy Clinics of GA 
Robert Flanigan, MD, Loyola University 
Robert Huben, MD, Roswell Park Cancer Institute 
Herbert Lepor, MD, NYU Medical Center 
Chris Logothetis, MD, MD Anderson Cancer Center 
Charles McKiel, MD, Rush - Presbyterian St Luke's Medical Center 
David McLeod, MD, Walter Reed Army Med Center 
Judd Moul, MD, Walter Reed Army Med Center 
Charles Myers, MD, American Institute for Diseases of the Prostate 
Carl Olsson, MD, Columbia-Presbyterian 
Arthur Porter, MD, Detroit Medical Center 
Peter Scardino, MD, Memorial Sloan-Kettering 
Anthony Schaeffer, MD, Northwestern University 
Joseph Smith, Jr., MD, Vanderbilt University 
Thomas Stamey, MD, Stanford University 
Nicholas Vogelzang, MD, University of Chicago 
Patrick Walsh MD, Johns Hopkins University 
Richard Williams, MD, University of Iowa 
(* The institutions listed here represent affiliations in ’04. Some of the medical advisors have changed their affiliations since 2004.) 
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Us TOO International, Inc.
Prostate Cancer Education and Support Network
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 (630) 795-1002
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